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e-mail: debasish762010@yahoo.com 

Community College Centre under NSQF, UGC 

Certificate Course on ‘Sales & Marketing’ 

SYLLABUS  

Duration: 06 Months 

3 Theoretical Papers of 50 marks each :       150 Marks 

Course 01: Introduction to Sales & Marketing (4 Credits) 

Course 02: Digital Marketing (4 Credits) 

Course 03: Consumer Behaviour (4 Credits)    

3 Practical Papers of 100 marks each :      300 Marks 

Course 04: Communication Skill (6 Credits) 

Course 05: Computer Fundamentals (6 Credits) 

Course 06: Sales & Marketing Activities (6 Credits) 

Program Outcome: The Program is specially designed for individuals wishing to pursue a career in Sales & 

Marketing. The program provides basic understanding of contemporary approaches to acquiring, retaining 

and growing business with various stakeholders in the market in an efficient and effective manner. The 

Program would help participants in developing broad understanding of emerging Sales & Marketing 

frameworks and their relationships with other business functions to grow in the market and will also focus on 

‘cutting edge’ issues concerning sales and marketing practices including brand, services, distribution channel 

management and people management issues. 

_______________________________________________________________________________________ 

Course 01: Introduction to Sales & Marketing                                                                                   4 Credits 

Module I 

Unit 1: Concept, Nature, Importance of Marketing, Marketing Mix, Marketing Environment, Market 

Segmentation.  

Unit 2:  Concept of a Product, Classification of Products, Product Line and Product Mix, Product Life Cycle, 

Factors Affecting Price Determination,  Pricing  Strategies.  

Module II 

Unit 3: Distribution Channels and Types, Retailing and Wholesaling, Personal Selling, Sales Promotion, 

Publicity and Public Relations, Sales Territories, Sales Quota. 



Unit 4: Sales Manager-Qualities and Functions, Types of Salesman, Prospecting, Pre-approach & Approach, 

Selling Sequence, Psychology of Customers. 

Outcome: The objective of this course is to introduce students to the full range of activities performed by a 

marketing-oriented manager. This subject is designed to introduce students to the key principles and 

activities necessary to have an appreciation of the importance of the role that marketing plays in the ‘tool kit’ 

of every organizational leader and manager. 

 

Course 02: Digital Marketing                                                                                                             4 Credits 

Module I 

Unit 1: The Challenges of Traditional Sales and Marketing Processes, Necessity for Evolution, Emergence 

of New Technologies, Definition of Digital Marketing, Benefits of Digital Marketing. 

Unit 2: The Concepts of Products Online; Online Pricing Strategies; Online Distribution Methods; Online 

Promotions. 

Module II 

Unit 3: Digital Media, Formulating a Media Plan, Choosing the Appropriate Media, the Strengths and 

Weaknesses of Different Channels, Integrating Channels. 

Unit 4: Digital Marketing Processes, Search Engine Optimization, Search Engine Marketing, Social Media 

Marketing, Email Marketing, Display Marketing, Video Marketing, Mobile Marketing. 

 Outcome: This course is an initiative designed to educate students in the area of Digital Marketing. Digital 

Marketing and Social Media have transformed marketing and business practice across the globe. This course 

provides an understanding of the ever evolving digital landscape and examines the strategic role of digital 

marketing processes and tools in designing the overall Marketing strategy and the Digital Marketing Plan. It 

explores the challenges of Interactive media, the online market place, and the creative challenges of 

communicating and retention strategies of customers through these media, the main search engines and the 

future trends in digital marketing. 

Course 03: Consumer Behaviour                                                       4 Credits 

Module I 

Unit 1: Concept, Diversity, Application of Consumer Behaviour, Principles to Strategic Marketing, 

Characteristics of Indian Consumers, Consumer Needs.                                                   

Unit 2: Motivation: Positive and Negative Motivation, Rational versus Emotional Motives, Attention, 

Perception and Consumer Imagery, Learning and Memory, Consumer Attitudes Formation and Change, 

Consumer Values and Lifestyles, Consumer Innovativeness and Personality Traits.      

                                           



Module II 

Unit 3: Culture and Subculture, Social Class, Reference Groups and Family Influences, Diffusion of 

Innovations: the Diffusion Process, the Adoption Process.   

Unit 4:Decision Rules and Selection, Outlet Selection and Purchase, Post Purchase Behaviour and Customer 

Satisfaction, Concept of Involvement, Extensive Problem Solving, Limited Problem Solving, Routinized 

Responsive Behaviour.                                                                                                                                                

Outcome: Consumers are the heart of business. Every business has an intention to survive in this competitive 

market place by fulfilling the needs of customers.  Customer needs are highly flexible and difficult to predict 

their behaviour. This course disclosed an effective guideline to cope up with the behavioral aspect of 

customers over the time and understand the factors which influence behaviour of customers including firms’ 

stimulus, socio-cultural environment and various psychological construct. 

Course 04: Communication Skill                                                       6 Credits 

Module I 

Unit 1: Introduction to Communication Skill 

Unit 2: Presentation Skill & Time Management Skill 

Module II 

Unit 3: Body Language & Etiquettes 

 Unit 4: Group Discussion, Preparing CV,  & Interview Skill 

Outcome: This course will improve the skills and knowledge of communication in the business environment. 

There is a strong focus on the understanding the theory of communication in the business context and its 

application to effective business writing at a high level, persuasive and appropriate verbal and non-verbal 

communication, and interpersonal skills across teams and cultures. Consequently, students will undertake the 

role of a new graduate employee in the workplace and develop responses to a range of current and emerging 

business issues that they will encounter in the public and private sector. 

Course 05: Computer Fundamentals                                                       6 Credits 

Module I 

Unit 1: MS Word: Introduction, Windows 2007 Interface, Customizing the Word Application, 

Document Views, Basic Formatting in MS Word 2007, Advanced Formatting, Navigating through a 

Word Document, Performing a Mail Merge, A Quick Look at Macros, Printing Documents, Print 

Preview.  



Unit 2: Excel 2007: Introduction, Workbook, Worksheet, Formatting in Excel, Advanced Formatting 

in Excel, Working with Formulas, Printing Worksheets.  MS PowerPoint: Introduction, Creating a 

Presentation, Basic Formatting in PowerPoint, Advanced Formatting, Using Templates, Inserting 

Charts, Inserting Tables, Printing Presentations. 

 

Module II 

Unit 3: Data Entry, Data Cleaning, Data Analysis and Presentation of Data in different tabular form 

(Using Ms-Excel). 

Unit 4: Introduction to Internet, WWW and Web Browsers, Basic of Computer Networks: LAN, WAN, 

Concept of Internet, Applications of Internet, Search Engines. 

Outcome: The rationale for this course is to teach students the theoretical approach to information 

technology and management information systems within a business/computer science environment. Practical 

business computer applications will emphasize word processing, spreadsheets, databases, presentation 

software, and electronic commerce of the Internet. 

Course 06: Sales & Marketing Activities                                                                                        (6 Credits) 

Students in a group of 4-5 should develop a poster on product mix for the company of their choice and 

present. This activity shall need sessions. In one session briefing can be done and in other presentations from 

selected groups can be made.  

Students in a group of 4-5 should develop a collage on promotion mix of a brand of their choice and present 

in class. This activity shall need two sessions. In one session briefing can be done and in other presentations 

from selected groups can be made.  

Students may be given a product/ product pack either in groups of 4 or individually and asked to create 

marketing mix for the given product 

 

Outcome: This course is designed to provide the student with professional sales and communication skills 

used in the selling process. It examines the sales process in retailing, wholesaling, services, and industrial 

selling. Students learn how to apply good customer relationship strategies, sales communications and 

behavioral science theories, along with management principles and current technology, to their own selling 

situation through skill-building activities. 

 

 





































Department of Applied Mathematics with Oceanology and Computer
Programming

Vidyasagar University, Midnapore-721102

Skill Development Program (Value added course)
Title: Document Preparation using Latex
Eligibility: Bachelor’s degree in any Science Faculty
Objectives: To create an understanding of the LaTeX, Preparation of Article, Report, Thesis, Book,
and Presentation of the document.
Credit: 2
Duration: 30 hours
The course can be run in any of the semesters.

Course contents:
Sl. No. Content Contact Hours

1 Installation of LaTex Software, MikTex, WinEdt, etc. Advantages of
LaTex.

2

2 Understanding of working procedure of LaTex Software. Document
classes. Basic Syntax. Math equations, with and without numbering.
Array, Matrix, enumeration, table.

4

3 Page layout. Article writing- Title, abstract, section, subsections,
references. References and citations.

4

4 Table of contents, new environments. Figures. List of figures, tables.
Preparation of Index page.

4

5 Packages: Geometry, graphics, Hyperref, amsmath, amssymb, color,
tilez listing algorithms.

4

6 Beamer: Preparation of presentation slide. Pause. Slide colors. Title.
Block.

4

7 Report writing, Book writing. 2
8 Assignments on

(i) Preparation of letter
(ii) Preparation of question paper
(iii) Preparation of resume
(iv) Preparation of articles/research papers
(v) Presentation slide using beamer

4

9 Editing of .cls file, .sty file. Use of BibTeX. Generate
bibliography for a document.

2

Students’ evaluation is based on assignments, quizzes, and documents preparation in lab.
A certificate will be issued with an appropriate grade for successful candidates.

Course coordinate: To be decided by the DC.

References
1. L. Lamport. LATEX: A Document Preparation System, User’s Guide and reference manual.

Addison-Wesley, New York, second edition, 1994.



LxT:

https://christopencourseware.com/course/Technical+Scripting+Using++LaTeX

https://christopencourseware.com/course/Technical+Scripting+Using++LaTeX



Centre for Life Sciences

Vidyasagar University

Certificate Course

Biological Instrumentation: Techniques and Applications

Course Fee: Rs. 1000 (One thousand only);

Eligibility: Graduate in any branches of biological sciences

Course Duration: 12 Weeks Mode: ONLINE/ OFFLINE

Classes: 2 days/Week; 2 hrs per day

Preparatory Duration: 2 weeks for reading activity at home

Course Conduction- Centre for Life Sciences, Vidyasagar University

 Training Outcomes:

 Gain scientific knowledge about different instruments used in biological

Sciences.

 Learn about working principle of the instruments.

 Preparation and analysis of data using sophisticated instruments.

 Application of each instrument in analysis of biological parameters.

Course Curriculum (In brief)

Major Papers:

BITA-101: Basic knowledge on Biological System. (50 marks)

BITA-102: Microscopy, Centrifugation, PCR Bioreactor (50 marks)

BITA-103: Spectroscopy and Separation science (50 marks)

BITA- 104: Application of Instrments, Lab Visit & Grand Viva. (50 marks)

Biological Instrumentation: Techniques and Applications



BITA-101 (FM: 50 Marks)

Module-1: Basic Knowledge of Biological System, Cell, Tissue, Biomolecules:

Carbohydrate, Protein, Fat. Idea about structure prediction of Molecules. Idea about

solution, Molarity, Normality etc.

BITA-102 (FM: 50 Marks)

Module-2: Microscopy: Light (Dark Field, Bright Field, Phase Contrast and

Florescent); Electron (SEM, TEM); Other (AFM); Micrometry, Sterilization

(Autoclave, Hot air oven), Incubator, Centrifugation: Principle, Technique, Low

Speed, High speed and Ultra Centrifugation density gradient; Bioreactor (Types and

applications); PCR (process and applications).

BITA-103 (FM: 50 Marks)

Module-3: Colorimetry, Spectroscopy (UV-VIS, IR, NMR, Mass), Chromatography/

Separation Science (Thin Layer Chromatography, Gel filtration, GC, HPLC, Rotary

evaporator), pH meter Lyophilizer, Gel Electrophoresis. Idea about instruments used

in health sciences.

PSR-104 (FM: 50 Marks)

Experimentation with instruments, Lab Visit- 25 Marks

Grand Viva- 25 Marks



HvI-50 (Theory- 40 + Internal- 10)
Class - 40 hrs

1. Disease Transmission: Host defense-Immunity, Vaccination, COld ~hai:n.ofYE'l0.oirtJ~
Equipments of Cold Chain. Adverse events ofinUlltUli'la.~ion, D\~ep8ePle"'lenti~fI'&

. ~
Control- Controlling of reservoir, Interruption of t['atl.smissien~S\lsoept\il~tel~oSt,

~- non & Disinfection. Investigation of an Epidemic. I 4ihr~
2. Principle of Prevention and Control otCommunicable diseases: Barriel'::\l:l sing ~cl

reverse" barrier nursing. Subclinical infection and Lateral infection. 31n~s
3. Diarrhoea, Cholera and Food Poisoning: Epidemiology and Priric~Rte o£lpre ~n_moli\:0U

common types of food poisoning- Epidemiology of Rota Virus 10Hi'rC~0.~ec,il:-l;r\GGP
(R- _ Appraisal Critical Control Point). Groups, Biotypes at1~ $el)ett~-eS ~';y;i"bIFIG-~if~!~~~. \.

circulating in India. !

~~;)-~~-

PAPERl

Paper Code- EPH 101

~nOLOGY OF N~ONC J:. • ,OM~.ltJNICABLE D~SEAS"ES

FM-"0 'l'h· '• - \ eory- 40 ;- Internal- 10)
eLL';,' - 4l) hrs

PAPER 11 • 1

Paper Code- EPH 102

EPIDEL'IIOLOGY OF COl\'[NIUNICABLE DIS~ASES I.



6,

o

7,

8.

9.

PAPER III

I
1
I
I
I

I

I

\
I
I

4hrs

Paper Code- EPH'l'03
.
I' PUBLIC HEALTH

\
1

. I
FM-50 (Theory- 40 -I- Internal- 10)

, Class - 40 hrs , ;j

1. Determinants of Health and Diseases- nutritional aspect, environmental speet,
occupational aspect.

2. Disease transmission: Dynamics, models, Host-Incubation Period, Oem~liati(!)ll Time
Secondary attack. 2311'S

3. E~idemiologica.l triad ~heory or d~seast! causation., ,. I
--./: Risk approach In public health, nsk marker and nsk indicator, ~ectJrum: ('If w.~IOtUj~~lW,U'

iceberg of diseases, isolation & quarantine, 1
5. Epidemiological Web Theory & Wheel theory in disease ~a\ls8:~Gn.



I

1
6. 'B~lNGG' ~Od~l of call~ati~n ot:dise~se, desc~ipti?~ oft~ml~:-lc§lFl~e,~1~~~ J

r~glOnal eredicanon, eradication, impairment, dlsablhty,~m.anclft~~, ~lse ~ lllfit!~ J
sl~kness, disability limitation and rehabilitation, training 0fEP11enl:t~~rw&"AA'y~dl
tn~gle of epidemiology, Rate, Ratio of disease, HDl. \ an,,$.

7. IndIcators of Public Health: IMR, MMR, CMR. ,
Public Health Programme- Aim, Objectives, Indicators & Targets.

Public Health Administration in India, Planning Cycle in Health Care Pr-ogramme. 0.(:1$b,'...,..
Benefit analysis, Cost-Effective analysis, Input-Output analysis,INEIf-\\,ORK analysis, -
Planning, Programming, Budgeting system. NHP-National Heal!th PolicY-2017. Levels,of
prevention of disease, 1'ribal health in India. Health core systemi International Health
Agencies- WHO, UNICEF, FAO, CARE, Red Cross. \ 6hrs

8. Millennium Development Goals (MDG) to Sustainable peve10wuertt O~al(SDG).
HeaLth.Information Syst~m (.HIS), IE~ i~Public Health: Prillci,' e, appr~aches, barrier,
cORten_~of health education, Job descnptlOn of member ofh-ea!:. team., I 6hrs

9. Monitoring and Evaluation of Health Programs. I 1 5hrs
I • J

i .I

I •

l',

PAPER IV

Paper code - EPH 201

FullMarks. I0-0_ '1

Unit A: Public health survey Report-a 50

Unit B: Grand viva ,.....6 sa.--- .
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VIDYASAGAR UNIVERSITY

DEP ARTMENT OF SANT ALI
MIDNAPORE-721102

W. B.
DIPLOMA IN SANT ALI

Cour.ses of study '& syllabus for Diploma i:n San tali

One Year DIPLOMA COURSES IN SANTALI - Each Saturday & Sunday .

Full Marks - 500
Pass Marks -150

. ,

1st Sem. 1st Paper - (~.)t, Santali Language & Olchiki Scripts. Full Marks-50
Introduction of Santal people and Santali Language, History of Santali Language &
Literature, Characteristics of Santali Language, Script for Santali Language, Olchiki
Script, Printing and Writing of Olchiki Script, Pronunciation, Vowel, Consonant in
Olchiki Script, Characteristics of Olchiki Script, Basic Grammatical rules, Digits
(Numerical).

l't Sem. 2nd Paper- jl_Li\, Words Formation & Word Powr. Full Marks- 50
Words Formation, Important words; Each Minimum 15 Words ~ Such as - Parts of Body,
Relations, Professions, Dresses, Birds, Animal, wild Animals, Insects, Fishes, Plants and
trees, Flowers, Fruits, Vegetable, Grains, Domestic goods, Utensils, Dieses, etc, words
power, Improvement of words power

1st Sem. 3ed Paper - S..CH· Santali sentence formation, reading, writing & translation. Full Marks -50
Sentence formation, To read and write some passage, Essays (Baha, Danshaya, Soharay,
Hunting, Cultivation, Seasons, Science and Technology, Education games and sports,
Freedom fighter, Prominent writer and poet, National Festival), Letter and Application,
Translation form Santali to Hindi or Bengali or English, Hindi or Bengali or English to
Santali,

1st Sem. 4th Paper - k. (1'1, Santali creative writing -at exam hall essay type. Full Marks- 50

1st Sem. 5th Paper - 1>.1+. Santali Oral speaking. Full Marks -50

2nd Sem. l't Paper - R.H. Santali Grammar. Full Marks -50
Basic Grammar for Santali Language Parts of Speech, Number, Gender, Tense,
Synonyms, Opposite words, Pair of words, Equal in meaning, More than one meaning,
one words Substitution, proverb Idioms, Riddles etc.

2nd Scm. 2nd Paper - D,H. Reading, writing & speaking. Full Marks- 50
Reading and Writing of Santali Language in Olchiki Script, Knowledge of Santelli People
and Santal Culture.

2nd Sem. 3rd Paper- S.C.H. Santali Prose & poetry. Full Marks-50
Important of Santali Language, Prose and Poetry of Santali (PARSIPOHA) some Folk
Lore and Folktales, Life History of - ]. Philips, Rev. P,O, Bodding, Pandit Raghunath
Murmu, Dr. Suhrid Kumar Bhowmik.

2nd Sem. 4th Paper- KM, Santali Conversation.
Conversation with some Santal People - F. M.: 50
Art of good writing and speaking,

Full Marks~'50

2nd Sem. 5U, Paper- KC.H. Field collection & interpretation. Full Marks- 50

ffii j~V)

~~,-O\'-~~
Co~ordinator

Diploma in Santali .
Department 01 Santa\!

VIOYAS,l.GAR UNIVERSITY
MlDNAPD~~721W.W;B.





DEPARTMENT OF COMMERCE

COMS 001
Soft-skill Development Programme on Computer Applications in Business

Syllabus

1. MS-Office

2. Visual FOXPRO)

3. Introduction to Accounting Package: TALLY including GST

4. Online Banking and Taxation: Bank Account Opening and Operations, E-filing of Income-

Tax

Brajaballav Pal
Head

Department of Commerce
Vidyasagar University
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BRING YOUR OWN LAPTOP

CODING
COMPETITION
I N  J A V A  A N D  P Y T H O N

ORGANIZED BY
JAVA CLUB & PYTHON CLUB,

DEPARTMENT OF COMPUTER SCIENCE,
VIDYASAGAR UNIVERSITY

23
11:00 AMMarch, 2022

Starts At

VU CODEFEST 2022

                          TOPIC
LEVEL 1: DATA STRUCTURE
LEVEL 2: REGULAR EXPRESSION

QRCODE FOR FREE REGISTRATION



Vidyasagar University

This certificate is awarded to

Mr./Ms. Subrata Das of Vidyasagar University for securing first

place in the “VU CODEFEST 2022” conducted on 23rd March 2022

by Java Coding Club & Python Coding Club of the Department of

Computer Science, Vidyasagar University, West Bengal.

Coordinator

Python Coding Club,

Department of Computer Science,

Vidyasagar University

Head

Department of Computer Science,

Vidyasagar University

Coordinator 

Java Coding Club,

Department of Computer Science,

Vidyasagar University

VU CODEFEST 2022

CERTIFICATE OF MERIT
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